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Revised Syllabus of Courses of B.Com. (Banking & Insurance) 
Programme at Semester I  

with Effect from the Academic Year 2016-2017 

Ability Enhancement Courses (AEC) 
 

4. Business Communication - I 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Theory of Communication 15 

2 Obstacles to Communication in Business World 15 

3 Business Correspondence 15 

4 Language and Writing Skills 15 

Total 60 
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Sr. No. Modules / Units 

1 Theory of Communication 
 Concept of Communication: Meaning, Definition, Process, Need, Feedback 

Emergence of Communication as a key concept in the Corporate and Global world 
Impact of technological advancements on Communication 
Channels and Objectives of Communication: Channels- 
Formal and Informal- Vertical, Horizontal, Diagonal, Grapevine 
Objectives of Communication: Information, Advice, Order and Instruction, 
Persuasion, Motivation, Education, Warning, and Boosting the Morale of 
Employees (A brief introduction to these objectives to be given) 
Methods and Modes of Communication:  
Methods: Verbal and Nonverbal, Characteristics of Verbal Communication 
Characteristics of Non-verbal Communication, Business Etiquette 
Modes: Telephone and SMS Communication 3 (General introduction to Telegram 
to be given) Facsimile Communication [Fax] 
Computers and E- communication Video and Satellite Conferencing 

2 Obstacles to Communication in Business World 
 Problems in Communication /Barriers to Communication:  

Physical/ Semantic/Language / Socio-Cultural / Psychological / Barriers, Ways to 
Overcome these Barriers 
Listening: Importance of Listening Skills, Cultivating good Listening Skills – 4 
Introduction to Business Ethics:  
Concept and Interpretation, Importance of Business Ethics, Personal Integrity at 
the workplace, Business Ethics and media, Computer Ethics, Corporate Social 
Responsibility 
Teachers can adopt a case study approach and address issues such as the 
following so as to orient and sensitize the student community to actual business 
practices: 
Surrogate Advertising, Patents and Intellectual Property Rights, Dumping of 
Medical/E-waste,  
Human Rights Violations and Discrimination on the basis of gender, race, caste, 
religion, appearance and sexual orientation at the workplace 
Piracy, Insurance, Child Labour 

3 Business Correspondence 
 Theory of Business Letter Writing: 

Parts, Structure, Layouts—Full Block, Modified Block, Semi - Block Principles of 
Effective Letter Writing, Principles of effective Email Writing,  
Personnel Correspondence:  
Statement of Purpose, Job Application Letter and Resume, Letter of Acceptance of 
Job Offer, Letter of Resignation 
[Letter of Appointment, Promotion and Termination, Letter of Recommendation 
(to be taught but not to be tested in the examination)] 
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Sr. No. Modules / Units 

4 Language and Writing Skills 

 

Commercial Terms used in Business Communication 
Paragraph Writing: 
Developing an idea, using appropriate linking devices, etc 
Cohesion and Coherence, self-editing, etc [Interpretation of technical data, 
Composition on a given situation, a short informal report etc.] 
Activities 
 Listening Comprehension 
 Remedial Teaching 
 Speaking Skills: Presenting a News Item, Dialogue and Speeches 
 Paragraph Writing: Preparation of the first draft, Revision and Self – Editing, 

Rules of spelling. 
 Reading Comprehension: Analysis of texts from the fields of Commerce and 

Management 
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Revised Syllabus of Courses of B.Com. (Banking & Insurance) 
Programme at Semester I 

with Effect from the Academic Year 2016-2017 

Skill Enhancement Courses (SEC) 
 

5. Foundation Course - I  
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Overview of Indian Society 05 

2 Concept of Disparity‐ 1 10 

3 Concept of Disparity‐2 10 

4 The Indian Constitution 10 

5 Significant Aspects of Political Processes 10 

Total 45 
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Sr. No. Modules / Units 

1 Overview of Indian Society 

 Understand the multi-cultural diversity of Indian society through its demographic 
composition: population distribution according to religion, caste, and gender; 
Appreciate the concept of linguistic diversity in relation to the Indian situation; 
Understand regional variations according to rural, urban and tribal characteristics; 
Understanding the concept of diversity as difference 

2 Concept of Disparity‐ 1 

 Understand the concept of disparity as arising out of stratification and inequality; 
Explore the disparities arising out of gender with special reference to violence 
against women, female foeticide (declining sex ratio), and portrayal of women in 
media;Appreciate the inequalities faced by people with disabilities and 
understand the issues of people with physical and mental disabilities 

3 Concept of Disparity‐2 

 Examine inequalities manifested due to the caste system and inter-group conflicts 
arising thereof; Understand inter-group conflicts arising out of communalism; 
Examine the causes and effects of conflicts arising out of regionalism and linguistic 
differences 

4 The Indian Constitution 

 Philosophy of the Constitution as set out in the Preamble; The structure of the 
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the 
Indian Citizen; tolerance, peace and communal harmony as crucial values in 
strengthening the social fabric of Indian society; Basic features of the Constitution 

5 Significant Aspects of Political Processes 

 The party system in Indian politics; Local self-government in urban and rural areas; 
the 73rd and 74th Amendments and their implications for inclusive politics; Role 
and significance of women in politics 
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Revised Syllabus of Courses of B.Com. (Banking & Insurance) 
Programme at Semester II 

with Effect from the Academic Year 2016-2017 
 

Skill Enhancement Courses (SEC) 
 

5. Foundation Course – II 
 

Modules at a Glance 

 
Sr. 
No. Modules No. of 

Lectures 

1 Globalisation and Indian Society 07 

2 Human Rights 10 

3 Ecology 10 

4 Understanding Stress and Conflict 10 

5 Managing Stress and Conflict in Contemporary Society 08 

Total 45 
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Sr. No Modules /Units 

1 Globalisation and Indian Society 

 

Understanding the concepts of liberalization, privatization and globalization; Growth 
of information technology and communication and its impact manifested in 
everyday life; Impact of globalization on industry: changes in employment and 
increasing migration; Changes in agrarian sector due to globalization; rise in 
corporate farming and increase in farmers’ suicides. 

2 Human Rights 

 
Concept of Human Rights; origin and evolution of the concept; The Universal 
Declaration of Human Rights; Human Rights constituents with special reference to 
Fundamental Rights stated in the Constitution 

3 Ecology 

 

Importance of Environment Studies in the current developmental context; 
Understanding concepts of Environment, Ecology and their interconnectedness; 
Environment as natural capital and connection to quality of human life; 
Environmental Degradation‐ causes and impact on human life; Sustainable 
development‐ concept and components; poverty and environment 

4 Understanding Stress and Conflict 

 

Causes of stress and conflict in individuals and society; Agents of socialization and 
the role played by them in developing the individual; Significance of values, ethics 
and prejudices in developing the individual; Stereotyping and prejudice as 
significant factors in causing conflicts in society. Aggression and violence as the 
public expression of conflict 

5 Managing Stress and Conflict in Contemporary Society 

 

Types of conflicts and use of coping mechanisms for managing individual stress; 
Maslow’s theory of self‐actualisation; Different methods of responding to conflicts 
in society; Conflict‐resolution and efforts towards building peace and harmony in 
society 
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Revised Syllabus of Courses of B.Com. (Banking and Insurance) 
Programme at Semester V 

with effect from the Academic Year 2018-2019 

1. Elective Courses (EC) 

 

1. Financial Reporting and Analysis  
(Corporate Banking & Insurance) 

 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

01 Final Accounts of Banking Company 16 

02 Final Accounts of Insurance Company 12 

03 Preparation of Final Accounts of Companies 12 

04 
Cash Flow Analysis & Ethical Behavior and Implications for 
Accountants  

12 

05 Introduction to IFRS  08 

Total 60 
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Sr. No. Modules / Units 

1 Final Accounts of Banking Company 

 Legal Provisions in Banking Regulation Act, 1949 relating to Accounts.  
Statutory Reserves including Cash Reserve and Statutory Liquidity Ratio. 
Bills Purchase and Discounted, Rebate on Bill Discounted. 
Final Accounts in Prescribed Form. 
Non – performing Assets and Income from Non – performing Assets.  
Classification of Advances: Standard, Sub – standard, Doubtful and Provisioning 
Requirement. 

2 Final Accounts of Insurance Company 

 (a) Preparation and Presentation of Corporate Final Accounts for Insurance 
Companies. 

(b) Final Accounts in accordance with Insurance Legislation 
(c) Study of Accounting Policies from Annual Reports of Listed Insurance  
   Companies 

3 Preparation of Final Accounts of Companies 

 Relevant Provisions of Companies Act related to Preparation of Final Account  
(excluding cash flow statement)  
Preparation of Financial Statements as per Companies Act. (excluding cash flow 
statement)  
AS 1 in Relation to Final Accounts of Companies (Disclosure of Accounting 
Policies) 

Adjustment for –  
1. Closing Stock  
2. Depreciation 
3. Outstanding expenses and income  
4. Prepaid expenses and Pre received income 
5. Proposed Dividend and Unclaimed Dividend  
6. Provision for  Tax and Advance Tax 
7. Bill of exchange ( Endorsement, Honour, Dishonour) 
8. Capital Expenditure included in Revenue expenditure and vice 

versa eg- purchase of furniture included in purchases 
9. Unrecorded Sales and Purchases  
10. Good sold on sale or return basis 
11. Managerial remuneration on Net Profit before tax  
12. Transfer to Reserves  
13. Bad debt and Provision for bad debts  
14. Calls in Arrears 
15. Loss by fire ( Partly and fully insured goods)  
16. Goods distributed as free samples. 

  Any other adjustments as per the prevailing accounting standard. 
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Sr. No. Modules / Units 

4 Cash Flow Analysis & Ethical Behaviour and Implications for Accountants  

 Cash Flow Analysis as per AS 3 ( Indirect Method Only )  

Ethical Behaviour and Implications for Accountants 
Introduction, Meaning of Ethical Behaviour  
Financial Reports – Link between Law, Corporate Governance, Corporate Social 
Responsibility and Ethics. 
Importance and Relevance of Ethical Behavior in Accounting Profession. 
Implications of Ethical Values for the Principles Versus Rule Based Approaches to 
Accounting Standards 
The Principal Based Approach and Ethics 
The Accounting Standard Setting Process and Ethics 
The IFAC Code of Ethics for Professional Accountants  
Contents of Research Report in Ethical  Practices 
Implications of Unethical Behavior on Financial Reports 
Company Codes of Ethics  
The increasing role of Whistle – Blowing  
Need to learn ethics. 

5 Introduction to IFRS 

 IFRS 1- First Time Adoption of International Financial Reporting Standards 
Objective, Scope, Definitions, First IFRS Financial Statements, Recognition and 
Measurement, Comparative Information, Explanation of Transition to IFRS, 
Reconciliations, Interim Financial Reports, Designation of Financial Assets or 
Financial Liabilities, Use of Fair Value as Deemed Cost, Use of Deemed Cost, 
Exceptions to Retrospective Application of other IFRS, Exemptions for Business 
Combination, Exemptions from other IFRS and Presentation and Disclosure.  
IFRS 2- Share Based Payment – Objective, Scope, Definitions, Recognition, Equity 
Settled Share Based Payment Transactions, Transactions in Which Services are 
Received, Treatment of Vesting Conditions, Expected Vesting Period, Determining 
the Fair Value of Equity Instruments granted, Modifications of terms and 
conditions, Cancellation, Cash Settled Share Based Payment Transactions, Share 
Based Payment Transactions in Which The Terms of The Arrangement Provide The 
Counterparty With A Choice of Settlement, Share Based Payment Transactions in 
which the Terms of the Arrangement Provide the Entity with a Choice of 
Settlement, Share Based Payment Transactions Among Group Entities ( 2009 
Amendments)  
Disclosure. 
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Revised Syllabus of Courses of B.Com. (Banking and Insurance) 
Programme at Semester V 

with effect from the Academic Year 2018-2019 

1. Elective Courses (EC) 

 

5. Business Ethics and Corporate Governance 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

01 Introduction to Business Ethics 10 

02 Application of Ethical Theories in Business  10 

03 Introduction to Corporate Governance 15 

04 
Genesis and Implementation of Corporate Governance in 
India 

15 

05 Global Scenario 10 

Total 60 
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Sr. No. Modules / Units 

1 Introduction to Business Ethics 

 Definition, Meaning, Nature of Ethics, Meaning of Moral & Ethics. 
Types of Ethics, Importance of Ethics, Business Ethics -Meaning and Nature. 
Importance of Ethics in Business, Areas of Business Ethics, Meaning of Functional 
Ethics, Types of Ethics According to Functions of Business- Marketing Ethics, 
Foreign Trade Ethics and Ethics Relating to Copyright. 
Ethics relating to Free and Perfect Competitive Market. 

2 Application of Ethical Theories in Business  

 Ethical Decision Making: Decision Making (Normal Dilemmas And Problems):  
(I) Utilitarianism (J. Bentham And J.S. Mill), (Ii) Deontology (I. Kant) Virtue Ethics 
(Aristotle). Gandhain Approach In Management And Trusteeship, Importance And 
Relevance of Trusteeship Principle in Modern Business. Ethical Issues in 
Functional Areas of Business. 
Ethics in Advertising (Truth In Advertising). Ethical Issues in Finance,  

3 Introduction to Corporate Governance  

 Definition & Conceptual Framework of Corporate Governance, Business Ethics - 
an important dimension to Corporate Governance, Fair and Unfair Business 
Practices. Theoretical Basis of Corporate Governance, Mechanism- Corporate 
Governance Systems, Indian Model of Governance, Good Corporate Governance, 
Obligations Towards Society and Stake holders. Theories underlying Corporate 
Governance (Stake holder’s theory and Stewardship theory, Agency theory, 
Separation of Ownership and Control, Corporate Governance Mechanism: 
Process, Indian Model, OECD, and Emphasis on Corporate Governance, 
(Transparency Accountability and Empowerment). 

4 Genesis and Implementation of corporate Governance in India: 

 Introduction principles – Arthashastra and Good Governance in ancient India, 
Protection of Interest of Customer and Investors, Historical perspective of 
Corporate Governance and Issues in Corporate Governance. 
Values: Meaning, Types Teaching from Scriptures Like Gita, Quran, Bible Value 
Systems in Business.  
Implementation of Corporate Governance 
Role of Board of Directors and Board Structure, Role of the Non‐ executive 
Director, Role of Auditors, SEBI Growth of Corporate Governance. Role of 
Government, Corporate Governance in India. Accounting Standards and 
Accounting disclosures. Finance Reporting and Corporate Governance, Non 
Accounting Regulations in Corporate Governance, Corporate Governance &CSR, 
Family Owned Business - Background, Family Businesses in India, Need for 
Professionalization and Transparency in Family Business.   

5 Global Scenario  

 Business Ethics in Global Economy. 
Ethics in the Context of Global Economy, Relationship Between Business 
Ethics & Business Development, Role of Business Ethics in Building a Civilized 
Society. 
Corporate Governance and Issues Related to Scams  
Corruption: Meaning, Causes, Effects.  
Frauds and Scams in Banks, Insurance Companies, Financial Institutions, Measures 
to Overcome Fraud and Corruption, Zero Tolerance of Corruption. 
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Revised Syllabus of Courses ofBachelor of Management Studies 
(BMS)Programme at Semester I  

with Effect from the Academic Year 2016-2017 

Ability Enhancement Courses (AEC) 
 

4. Business Communication- I 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Theory of Communication 15 

2 Obstacles to Communication in Business World 15 

3 Business Correspondence 15 

4 Language and Writing Skills 15 

Total 60 

 
 
 
 
 
 

  

Board of Studies-in-Business Management, University of Mumbai10 | P a g e  
 
 



 

Sr. No. Modules / Units 

1 Theory of Communication 

 Concept of Communication: Meaning, Definition, Process, Need, 
FeedbackEmergence of Communication as a key concept in the Corporate and 
Global worldImpact of technological advancements on Communication 
Channels and Objectives of Communication: Channels- 
Formal and Informal- Vertical, Horizontal, Diagonal, Grapevine 
Objectives of Communication: Information, Advice, Order and Instruction, 
Persuasion, Motivation, Education,Warning, and Boosting the Morale of 
Employees(A brief introduction to these objectives to be given) 
Methods and Modes of Communication:  
Methods: Verbal and Nonverbal, Characteristics of Verbal Communication 
Characteristics of Non-verbal Communication, Business Etiquette 
Modes: Telephone and SMS Communication 3 (General introduction to Telegram 
to be given) Facsimile Communication [Fax] 
Computers and E- communication Video and Satellite Conferencing 

2 Obstacles to Communication in Business World 

 Problems in Communication /Barriers to Communication:  
Physical/ Semantic/Language / Socio-Cultural / Psychological / Barriers, Ways to 
Overcome these Barriers 
Listening: Importance of Listening Skills, Cultivating good Listening Skills – 4 
Introduction to Business Ethics:  
Concept and Interpretation, Importance of Business Ethics, Personal Integrity at 
the workplace, Business Ethics and media, Computer Ethics, Corporate Social 
Responsibility 
Teachers can adopt a case study approach and address issues such as the 
following so as to orient and sensitize the student community to actual business 
practices: 
Surrogate Advertising, Patents and Intellectual Property Rights, Dumping of 
Medical/E-waste,  
Human Rights Violations and Discrimination on the basis of gender, race, caste, 
religion, appearance and sexual orientation at the workplace 
Piracy, Insurance, Child Labour 

3 Business Correspondence 

 Theory of Business Letter Writing: 
Parts, Structure, Layouts—Full Block, Modified Block, Semi - Block Principles of 
Effective Letter Writing, Principles of effective Email Writing,  
Personnel Correspondence:  
Statement of Purpose, Job Application Letter and Resume, Letter of Acceptance of 
Job Offer, Letter of Resignation 
[Letter of Appointment, Promotion and Termination, Letter of Recommendation 
(to be taught but not to be tested in the examination)] 
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Sr. No. Modules / Units 

4 Language and Writing Skills 

 

Commercial Terms used in Business Communication 
Paragraph Writing: 
Developing an idea, using appropriate linking devices, etc 
Cohesion and Coherence, self-editing, etc [Interpretation of technical data, 
Composition on a given situation, a short informal report etc.] 
Activities 
 Listening Comprehension 
 Remedial Teaching 
 Speaking Skills: Presenting a News Item, Dialogue and Speeches 
 Paragraph Writing: Preparation of the first draft, Revision and Self – Editing, 

Rules of spelling. 
 Reading Comprehension: Analysis of texts from the fields of Commerce and 

Management 
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Revised Syllabus of Courses ofBachelor of Management Studies 
(BMS)Programme at Semester I  

with Effect from the Academic Year 2016-2017 

Skill Enhancement Courses (SEC) 
 

5. Foundation Course -I  
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Overview of Indian Society 05 

2 Concept of Disparity‐ 1 10 

3 Concept of Disparity‐2 10 

4 The Indian Constitution 10 

5 Significant Aspects of Political Processes 10 

Total 45 
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Sr. No. Modules / Units 

1 Overview of Indian Society 

 Understand the multi-cultural diversity of Indian society through its demographic 
composition: population distribution according to religion, caste, and gender; 
Appreciate the concept of linguistic diversity in relation to the Indian situation; 
Understand regional variations according to rural, urban and tribal characteristics; 
Understanding the concept of diversity as difference 

2 Concept of Disparity‐ 1 

 Understand the concept of disparity as arising out of stratification and inequality; 
Explore the disparities arising out of gender with special reference to violence 
against women, female foeticide (declining sex ratio), and portrayal of women in 
media;Appreciate the inequalities faced by people with disabilities and 
understand the issues of people with physical and mental disabilities 

3 Concept of Disparity‐2 

 Examine inequalities manifested due to the caste system and inter-group conflicts 
arising thereof; Understand inter-group conflicts arising out of communalism; 
Examine the causes and effects of conflicts arising out of regionalism and linguistic 
differences 

4 The Indian Constitution 

 Philosophy of the Constitution as set out in the Preamble; The structure of the 
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the 
Indian Citizen; tolerance, peace and communal harmony as crucial values in 
strengthening the social fabric of Indian society; Basic features of the Constitution 

5 Significant Aspects of Political Processes 

 The party system in Indian politics; Local self-government in urban and rural areas; 
the 73rd and 74th Amendments and their implications for inclusive politics; Role 
and significance of women in politics 
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Revised Syllabus of Courses ofBachelor of Management Studies 
(BMS) Programme at Semester I 

WithEffect from the Academic Year 2016-2017 

Core Courses (CC) 

  
6.Foundation of Human Skills 

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Understanding of Human Nature 15 

2 Introduction to Group Behaviour 15 

3 Organizational Culture and Motivation at 
workplace 15 

4 Organisational Change, Creativity and 
Development and Work Stress 15 

Total 60 
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Sr. No. Modules / Units 

1 Understanding of Human Nature 

 

• IndividualBehaviour:Concept of a man, individual differences, factors 
affecting individual differences, Influence of environment 

• Personality and attitude: Determinants of personality, Personality traits 
theory, Big five model, Personality traits important for organizational 
behaviour like authoritarianism, locus of control, Machiavellianism, 
introversion-extroversion achievement orientation , self  – esteem, risk taking, 
self-monitoring and type  A  and B personalities, Concept of understanding self  
through JOHARI WINDOWS, Nature and components of attitude, Functions of 
attitude, Ways of changing attitude, Reading emotions 

• Thinking, learning and perceptions: Thinking skills, thinking styles and 
thinking hat, Managerial skills and development, Learning characteristics, 
theories of learning (classical conditioning, operant     conditioning and social 
learning approaches), Intelligence, type ( IQ, EQ, SQ, at work place), 
Perception features and factor influencing individual perception, Effects of 
perceptual error in managerial decision making at work place. (Errors such as 
Halo effect, stereotyping, prejudice attributional). 

2 Introduction to Group Behaviour 

 

• Introduction to Group Behaviour 
 Group Dynamics: Nature, types, group behaviour model (roles, norms, 

status, process, structures) 
 Team effectiveness: nature, types of teams, ways of forming an effective 

team. 
 Setting goals. 

• Organizational processes and system. 
 Power and politics: nature, bases of power, politics nature, types, causes 

of organizational politics, political games. 
 Organizational conflicts and resolution: Conflict features, types, causes 

leading to organizational conflicts, levels of conflicts, ways to resolve 
conflicts through five conflicts resolution strategies with outcomes. 

3 Organizational Culture and Motivation at workplace 

 

• Organizational Culture: 
 Characteristics of organizational culture. 
 Types, functions and barriers of organizational culture 
 Ways   of   creating   and   maintaining   effective organization culture 

• Motivation at workplace: Concept of motivation 
Theories of motivation in an organisational set up. 
 A.Maslow Need Heirachy 
 F.Hertzberg Dual Factor 
 Mc.Gregor theory X and theory Y. 

Waysofmotivating through carrot (positive reinforcement) and stick (negative 
reinforcement) at workplace. 
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4 Organisational Change, Creativity and Development and Work Stress 

 

• Organisational change and creativity: Concepts of organisational change, 
Factors leading/influencing organisational change, Kurt Lewins model of  
organisational change  and development, Creativity and qualities of a creative 
person, Ways  of  enhancing  creativity  for  effective  decision making, 
Creative problem solving. 

• Organisational Development and work stress: Need for organisational 
development, OD Techniques, Stress, types of stress, Causes and 
consequences of job stress, Ways for coping up with job stress 
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Revised Syllabus of Courses of Bachelor of Management Studies 
(BMS) Programme at Semester II 

with Effect from the Academic Year 2016-2017 

Skill Enhancement Courses (SEC) 
 

5. Foundation Course – II 
 

Modules at a Glance 

 
Sr. 
No. Modules No. of 

Lectures 

1 Globalisation and Indian Society 07 

2 Human Rights 10 

3 Ecology 10 

4 Understanding Stress and Conflict 10 

5 Managing Stress and Conflict in Contemporary Society 08 

Total 45 
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Sr. No Modules /Units 

1 Globalisation and Indian Society 

 

Understanding the concepts of liberalization, privatization and globalization;Growth 
of information technology and communication and its impact manifested in 
everyday life; Impact of globalization on industry: changes in employment and 
increasing migration; Changes in agrarian sector due to globalization; rise in 
corporate farming and increase in farmers’ suicides. 

2 Human Rights 

 
Concept of Human Rights; origin and evolution of the concept; The Universal 
Declaration of Human Rights;Human Rights constituents with special reference to 
Fundamental Rights stated in the Constitution 

3 Ecology 

 

Importance of Environment Studies in the current developmental context; 
Understanding concepts of Environment, Ecology and their interconnectedness; 
Environment as natural capital and connection to quality of human life; 
Environmental Degradation‐ causes and impact on human life;Sustainable 
development‐ concept and components; poverty and environment 

4 Understanding Stress and Conflict 

 

Causes of stress and conflict in individuals and society; Agents of socialization and 
the role played by them in developing the individual; Significance of values, ethics 
and prejudices in developing the individual; Stereotyping and prejudice as 
significant factors in causing conflicts in society. Aggression and violence as the 
public expression of conflict 

5 Managing Stress and Conflict in Contemporary Society 

 

Types of conflicts and use of coping mechanisms for managing individual stress; 
Maslow’s theory of self‐actualisation;Different methods of responding to conflicts in 
society; Conflict‐resolution and efforts towards building peace and harmony in 
society 
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Revised Syllabus of Courses of Bachelor of Management Studies (BMS) 
Programme at Semester III 

with Effect from the Academic Year 2017-2018 

Elective Courses (EC) 
Group C. Human Resource Electives 

3. Employees Relations & Welfare 
 

Modules at a Glance 
 

Sr. 
No. Modules No. of 

Lectures 

1 Overview of Employee Relations  and Collective Bargaining 15 

2 Overview of Employee Welfare  15 

3 Welfare and Work Environment Management 15 

4 Workers Participation  and Employee Grievance 15 

Total 60 

 
Objectives 

SN Objectives 

1 To understand the nature and importance of employee relations in an 
organization 

2 To understand the importance of collective bargaining and Workers 
participation 

3 To understand the causes and effects of employee grievances as well as the 
procedure to solve the same 

  



Sr. No. Modules / Units 
1 Overview of Employee Relations  and Collective Bargaining 
 • Employee Relations - Meaning, Scope, Elements of Employee Relations, Role of 

HR in Employee Relations 
• Employee Relation Policies – Meaning and Scope. 
• Ways to Improve Employee Relations 
• Collective Bargaining – Meaning, Characteristics, Need and Importance, 

Classification of collective bargaining - Distributive bargaining, Integrative 
bargaining, Attitudinal structuring and Intra-organizational bargaining; Principles 
of Collective Bargaining, Process, Causes for Failure of Collective Bargaining, 
Conditions for Successful Collective Bargaining 

• Collective Bargaining Strategies - Parallel or Pattern Bargaining, Multi-employer 
or Coalition Bargaining, Multi-unit or Coordinated Bargaining, and Single-unit 
Bargaining 

• Current Trends in Collective Bargaining 
2 Overview of Employee Welfare  
 • Meaning, Need for Employee Welfare, Principles of Employee/ Labour Welfare, 

Scope for Employee/ Labour Welfare in India, Types of Welfare Services – 
Individual and Group. 

• Historical Development of Employee/ Labour Welfare in India – Pre and Post-
Independence, Employee/ Labour Welfare Practices in India 

• Approaches to Employee/ Labour Welfare – Paternalistic, Atomistic, 
Mechanistic, Humanistic approach  

• Theories of Employee Welfare–Policing Theory, Religion Theory, Philanthropic 
Theory, Trusteeship Theory, Public Relations Theory, Functional Theory  

• Administration of Welfare Facilities – Welfare Policy, Organisation of Welfare, 
Assessment of Effectiveness. 

3 Welfare and Work Environment Management 
 • Agencies for Labour Welfare – Central Government, State Government, 

Employers, Trade Union  
• Women Welfare  - Meaning, Need for women welfare, Provision of Factories Act 

as applicable for women welfare 
• Responsibility of Employers towards labour welfare 
• Work Environment Management – Meaning, Need for healthy work 

environment, measures for providing healthy work, Fatigue at work – Meaning, 
Causes and Symptoms of Fatigue, Boredom at Workplace – Meaning, Hazards at 
Workplace – Meaning, Types of Hazards – Physical and Social, Hazard 
Management – Meaning and Process, Hazard Audit - Concept   

• Accidents and Safety Issues at Workplace – Safety, Safety Culture 
4 Workers Participation  and Employee Grievance 
 • Workers Participation in Management – Concept, Pre-requisites, forms & levels 

of participation, Benefit of Workers Participation in Management, Importance of 
employee stock option plans as a method of participation. 

• Employee Grievance – Meaning, Features, Causes and Effects of Employee 
Grievances, Employee Grievance Handling Procedure, Effective Ways of Handling 
Grievance 

• Role of Industrial Relations Manager in Promoting & Establishing Peaceful 
Employee Relations 



Revised Syllabus of Courses of Bachelor of Management Studies 
(BMS)Programme at Semester III 

with Effect from the Academic Year 2017-2018 

2. Ability Enhancement Courses (AEC) 

2B. Skill Enhancement Courses (SEC) 
 

4. Foundation Course –III 
Environmental Management 

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Environmental Concepts 12 

2 Environment degradation 11 

3 Sustainability and role of business  11 

4 Innovations in business- an environmental Perspective 11 

Total 45 

 
 
 
 
 
 

  



Sr. No. Modules / Units 

1 Environmental Concepts:  
 • Environment: Definition and composition, Lithosphere, Atmosphere,  

Hydrosphere, Biosphere  
• Biogeochemical cycles - Concept and water cycle  
• Ecosystem & Ecology; Food chain, food web & Energy flow pyramid  
• Resources: Meaning, classification( Renewable & non-renewable), types  

& Exploitation of Natural resources in sustainable manner  
2 Environment degradation 

 • Degradation-Meaning and causes, degradation of land, forest and agricultural 
land and its remedies  

• Pollution – meaning, types, causes and remedies (land, air, water and others)  
• Global warming: meaning, causes and effects.  
• Disaster Management: meaning, disaster management cycle.  
• Waste Management: Definition and types -solid waste management 

anthropogenic waste, e-waste & biomedical waste (consumerism as a cause 
of waste) 

3 Sustainability and role of business  
 • Sustainability: Definition, importance and Environment Conservation. 

• Environmental clearance for establishing and operating Industries in India.  
• EIA, Environmental auditing, ISO 14001  
• Salient features of Water Act, Air Act and Wildlife Protection Act.  
• Carbon bank & Kyoto protocol 

4 Innovations in business- an environmental perspective 
 Non-Conventional energy sources- Wind, Bio-fuel, Solar, Tidal and Nuclear 

Energy.  
Innovative Business Models: Eco-tourism, Green marketing, Organic farming, Eco-
friendly packaging, Waste management projects for profits ,other business 
projects for greener future  

 

  



Revised Syllabus of Courses of Bachelor of Management Studies 
(BMS)Programme at Semester III 

with Effect from the Academic Year 2017-2018 

2. Ability Enhancement Courses (AEC) 

2B. Skill Enhancement Courses (SEC) 
 

Foundation Course- Contemporary Issues- III 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Human Rights Provisions, Violations and Redressal 12 

2 Dealing With Environmental Concerns 11 

3 Science and Technology I 11 

4 Soft Skills for Effective Interpersonal Communication 11 

Total 45 

 
 
 
 
 
 

  



Sr. No. Modules / Units 
1 Human Rights Violations and Redressal     
 A. Scheduled Castes- Constitutional and legal rights, Forms of violations, 

Redressal mechanisms.       (2 Lectures) 
B. Scheduled tribes- Constitutional and legal rights, Forms of violations, 

Redressal mechanisms.       (2 Lectures) 
C. Women- Constitutional and legal rights, Forms of violations, Redressal 

mechanisms.                                                                                         (2 Lectures) 
D. Children- Constitutional and legal rights, Forms of violations, Redressal 

mechanisms.                                                                                         (2 Lectures) 
E. People with Disabilities, Minorities, and the Elderly population- Constitutional 

and legal rights, Forms of violations, Redressal mechanisms.  (4 Lectures) 
2 Dealing With Environmental Concerns     
 A. Concept of Disaster and general effects of Disasters on human life- physical, 

psychological, economic and social effects.    (3 Lectures)  
B. Some locally relevant case studies of environmental disasters.  (2 Lectures)  
C. Dealing with Disasters - Factors to be considered in Prevention, Mitigation 

(Relief and Rehabilitation) and disaster Preparedness.   (3 Lectures)  
D. Human Rights issues in addressing disasters- issues related to compensation, 

equitable and fair distribution of relief and humanitarian approach to  
resettlement and rehabilitation.      (3 Lectures) 

3 Science and Technology – I      
 A. Development of Science- the ancient cultures, the Classical era, the Middle 

Ages, the Renaissance, the Age of Reason and Enlightenment.  (3 Lectures)  
B. Nature of science- its principles and characteristics; Science as empirical, 

practical, theoretical, validated knowledge.    (2 Lectures)  
C. Science and Superstition- the role of science in exploding myths, blind beliefs 

and prejudices; Science and scientific temper- scientific temper as a 
fundamental duty of the Indian citizen.     (3 Lectures) 

D. Science in everyday life- technology, its meaning and role in development; 
Interrelation and distinction between science and technology.  (3 Lectures) 

4 Soft Skills for Effective Interpersonal Communication   
 Part A           (4 Lectures) 

I) Effective Listening - Importance and Features. 
II) Verbal and Non-Verbal Communication; Public-Speaking and Presentation 

Skills. 
III) Barriers to Effective Communication; Importance of Self-Awareness and Body 

Language. 
Part B           (4 Lectures) 
I) Formal and Informal Communication - Purpose and Types. 
II) Writing Formal Applications, Statement of Purpose (SOP) and Resume. 
III) Preparing for Group Discussions, Interviews and Presentations.  
Part C                        (3 Lectures) 
I) Leadership Skills and Self-Improvement - Characteristics of Effective 

Leadership. 
II) Styles of Leadership and Team-Building. 
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Projects / Assignments (for Internal Assessment) 

i. Projects/Assignments should be drawn for the component on Internal Assessment from the 
topics in Module 1 to Module 4.  

ii. Students should be given a list of possible topics - at least 3 from each Module at the 
beginning of the semester.  

iii. The Project/Assignment can take the form of Street-Plays / Power-Point Presentations / 
Poster Exhibitions and similar other modes of presentation appropriate to the topic.  

iv. Students can work in groups of not more than 8 per topic.  

v. Students must submit a hard / soft copy of the Project / Assignment before appearing for the 
semester end examination. 

 

QUESTION PAPER PATTERN (Semester III) 

The Question Paper Pattern for Semester End Examination shall be as follows: 

TOTAL MARKS: 75                                                             DURATION: 150 MINUTES 

QUESTION 
NUMBER DESCRIPTION MARKS ASSIGNED 

1 i. Question 1 A will be asked on the meaning / 
definition of concepts / terms from all 
Modules. 

ii. Question 1 B will be asked on the topic of the 
Project / Assignment done by the student 
during the Semester 

iii. In all 8 Questions will be asked out of which 5 
have to be attempted. 

a) Total marks: 15 
b) For 1 A, there 

will be 3 marks 
for each sub-
question. 

c) For 1 B there will 
be 15 marks 
without any 
break-up. 

2 Descriptive Question with internal option (A or B) 
on Module 1 

15 

3 Descriptive Question with internal option (A or B) 
on Module 2 

15 

4 Descriptive Question with internal option (A or B) 
on Module 3 

15 

5 Descriptive Question with internal option (A or B) 
on Module 4 

15 

 

 



Revised Syllabus of Courses of Bachelor of Management Studies (BMS) 
Programme at Semester III 

With Effect from the Academic Year 2017-2018 

3. Core Courses (CC) 

  
5.Business Planning & Entrepreneurial Management 

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Foundations of Entrepreneurship Development 15 

2 Types & Classification Of Entrepreneurs 15 

3 Entrepreneur Project Development & Business Plan 15 

4 Venture Development 15 

Total 60 

 
 

Objectives 

SN Objectives 

1 Entrepreneurship is one of the major focus areas of the discipline of 
Management. This course introduces Entrepreneurship to budding managers. 

2 To develop entrepreneurs &to prepare students to take the responsibility of 
full line of management function of a company with special reference to SME 
sector. 

 
 
 

  



Sr. No. Modules / Units 

1 Foundations of Entrepreneurship Development: 

 

• Foundations of Entrepreneurship Development: 
Concept and Need of Entrepreneurship Development 
Definition of Entrepreneur, Entrepreneurship, 
Importance and significance of growth of entrepreneurial activities 
Characteristics and qualities of entrepreneur 

• Theories of Entrepreneurship: 
Innovation Theory by Schumpeter &Imitating 
Theory of High Achievement by McClelland 
X-Efficiency Theory by Leibenstein 
Theory of Profit by Knight 
Theory of Social change by Everett Hagen 

• External Influences on Entrepreneurship Development: 
Socio-Cultural, Political, Economical, Personal. 
Role of Entrepreneurial culture in Entrepreneurship Development. 

2 Types & Classification Of Entrepreneurs 

 

• Intrapreneur –Concept and Development of Intrapreneurship 
• Women Entrepreneur – concept, development and problems faced by 

Women Entrepreneurs, Development of  Women Entrepreneurs with 
reference to Self Help Group 

• Social entrepreneurship–concept, development of Social entrepreneurship in 
India. Importance and Social responsibility of NGO’s. 

• Entrepreneurial development Program (EDP)– concept, factor influencing 
EDP. Option available to Entrepreneur. (Ancillarisation, BPO, Franchise, M&A) 

3 Entrepreneur Project Development &Business Plan 

 

• Innovation, Invention, Creativity, Business Idea, Opportunities through 
change. 

• Idea generation– Sources-Development of  product /idea, 
• Environmental scanning and SWOT analysis 
• Creating Entrepreneurial Venture-Entrepreneurship Development Cycle 
• Business Planning Process-The business plan as an Entrepreneurial 

tool, scope and value of Business plan. 
• Elements of Business Plan, Objectives, Market and Feasibility Analysis, 

Marketing, Finance, Organization &Management, Ownership, 
• Critical Risk Contingencies of the proposal, Scheduling and milestones. 

4 Venture Development 

 

• Steps involved in starting of Venture 
• Institutional support to an Entrepreneur 
• Venture funding, requirements of Capital (Fixed and working) 

Sources of finance, problem of Venture set-up and prospects 
• Marketing: Methods, Channel of Marketing, Marketing Institutions and 

Assistance. 
• New trends in entrepreneurship 



Revised Syllabus of Courses of Bachelor of Management Studies (BMS) 
Programme at Semester IV 

with Effect from the Academic Year 2017-2018 

Elective Courses (EC) 
Group B. Marketing Electives 

1. Integrated Marketing Communication 
 

Modules at a Glance 
 

Sr. 
No. Modules No. of 

Lectures 

1 Introduction to Integrated Marketing Communication 15 

2 Elements of IMC – I 15 

3 Elements of IMC – II 15 

4 Evaluation & Ethics in Marketing Communication 15 

Total 60 

 
 

Objectives 

SN Objectives 

1 To equip the students with knowledge about the nature, purpose and complex 
construction in the planning and execution of an effective Integrated 
Marketing Communication (IMC) program.  

2 To understand the various tools of IMC and the importance of co-ordinating 
them for an effective marketing communication program. 

 

  



Sr. No. Modules / Units 

1 Introduction to Integrated Marketing Communication 
 • Meaning, Features of IMC, Evolution of IMC, Reasons for Growth of IMC. 

• Promotional Tools for IMC, IMC planning process, Role of IMC in Marketing 
• Communication process, Traditional and alternative Response Hierarchy 

Models 
• Establishing objectives and Budgeting: Determining Promotional Objectives, 

Sales vs Communication Objectives, DAGMAR, Problems in setting objectives, 
setting objectives for the IMC Program. 

2 Elements of IMC – I 
 • Advertising – Features, Role of Advertising in IMC, Advantages and 

Disadvantages, Types of Advertising, Types of Media used for advertising. 
• Sales promotion – Scope, role of Sales Promotion as IMC tool, Reasons for the 

growth, Advantages and Disadvantages, Types of Sales Promotion, objectives 
of consumer and trade promotion, strategies of consumer promotion and 
trade promotion, sales promotion campaign, evaluation of Sales Promotion 
campaign. 

3 Elements of IMC – II 
 • Direct Marketing  - Role of direct marketing in IMC, Objectives of Direct 

Marketing, Components for Direct Marketing, Tools of Direct Marketing – 
direct mail, catalogues, direct response media, internet, telemarketing, 
alternative media  evaluation of effectiveness of direct marketing 

• Public Relations and Publicity – Introduction, Role of PR in IMC, Advantages 
and Disadvantages, Types of PR, Tools of PR ,Managing PR – Planning, 
implementation, evaluation and Research, Publicity, Sponsorship – definition, 
Essentials of good sponsorship, event sponsorship, cause sponsorship  

• Personal Selling – Features, Role of Personal Selling in IMC, advantages and 
disadvantages of Personal Selling, Selling process, Importance of Personal 
Selling 

4 Evaluation & Ethics in Marketing Communication 
 • Evaluating an Integrated Marketing program – Evaluation process of IMC – 

Message Evaluations, Advertising tracking research – copy testing – emotional 
reaction test, cognitive Neuro science – online evaluation, Behavioural 
Evaluation – sales and response rate, POPAI, Toll free numbers, QR codes and 
facebook likes, response cards, Internet responses, redemption rate  
Test Markets – competitive responses, scanner data, Purchase simulationtests 

• Ethics and Marketing communication – stereotyping, targeting vulnerable 
customers, offensive brand messages – legal issues – Commercial free speech, 
misleading claims, puffery, fraud, questionable B2B practices 

• Current Trends in IMC – Internet & IMC, Advertising on internet, PR through 
Internet Banner, Sales promotion on Internet, direct marketing on internet. 
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 AC 23/5/2016          Item No. – 4.7 
Bachelor of Management Studies Programme at Semester V  

with effect from the Academic Year 2016-2017  
 

Course Code: UBMSFSV.11 

Customer Relationship Management 
 

Modules at a Glance 
 
 

SN Modules No. of 
Lectures 

1 Introduction to Customer Relationship Management 15 

2 CRM Marketing Initiatives, Customer Service and Data 
Management 15 

3 CRM Strategy, Planning, Implementation and Evaluation 15 

4 CRM New Horizons 15 

Total 60 

 
 

Objectives 

SN Objectives 

1 To understand concept of Customer Relationship Management (CRM) and 
implementation of Customer Relationship Management 

2 To provide insight into CRM marketing initiatives, customer service and 
designing CRM strategy 

3 To understand new trends in CRM, challenges and opportunities for 
organizations 
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SN Modules/ Units 

1 Introduction to Customer Relationship Management 
 • Concept, Evolution of Customer Relationships: Customers as strangers, 

acquaintances, friends and partners 
• Objectives, Benefits of CRM to Customers and Organisations, Customer Profitability 

Segments, Components of CRM: Information, Process, Technology and People, 
Barriers to CRM 

• Relationship Marketing and CRM: Relationship Development Strategies: 
Organizational Pervasive Approach, Managing Customer Emotions, Brand Building 
through Relationship Marketing, Service Level Agreements, Relationship 
Challenges 

2 CRM Marketing Initiatives, Customer Service and Data Management 

 

• CRM Marketing Initiatives: Cross-Selling and Up-Selling, Customer Retention, 
Behaviour Prediction, Customer Profitability and Value Modeling, Channel 
Optimization, Personalization and Event-Based Marketing 

• CRM and Customer Service: Call Center and Customer Care: Call Routing, Contact 
Center Sales-Support, Web Based Self Service, Customer Satisfaction 
Measurement, Call-Scripting, Cyber Agents and Workforce Management 

• CRM and Data Management: Types of Data: Reference Data, Transactional Data, 
Warehouse Data and Business View Data, Identifying Data Quality Issues, Planning 
and Getting Information Quality, Using Tools to Manage Data, Types of Data 
Analysis: Online Analytical Processing (OLAP), Clickstream Analysis, Personalisation 
and Collaborative Filtering, Data Reporting 

3 CRM Strategy, Planning, Implementation and Evaluation 

 

• Understanding Customers: Customer Value, Customer Care, Company Profit Chain: 
Satisfaction, Loyalty, Retention and Profits 

• Objectives of CRM Strategy, The CRM Strategy Cycle: Acquisition, Retention and 
Win Back, Complexities of CRM Strategy 

• Planning and Implementation of CRM: Business to Business CRM, Sales and CRM, 
Sales Force Automation, Sales Process/ Activity Management, Sales Territory 
Management, Contact Management, Lead Management, Configuration Support, 
Knowledge Management 
CRM Implementation: Steps- Business Planning, Architecture and Design, 
Technology Selection, Development, Delivery and Measurement 

• CRM Evaluation: Basic Measures: Service Quality, Customer Satisfaction and 
Loyalty, Company 3E Measures: Efficiency, Effectiveness and Employee Change 
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4 CRM New Horizons 

 

• e-CRM: Concept, Different Levels of E- CRM, Privacy in E-CRM: 
• Software App for Customer Service: 
 Activity Management, Agent Management, Case Assignment, Contract 

Management, Customer Self Service, Email Response Management, Escalation, 
Inbound Communication Management, Invoicing, Outbound Communication 
Management, Queuing and Routing, Scheduling 

• Social Networking and CRM 
• Mobile-CRM 
• CRM Trends, Challenges and Opportunities 
• Ethical Issues in CRM 
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Bachelor of Management Studies Programme at Semester V  

with effect from the Academic Year 2016-2017  
 

Course Code: UBMSFSV.12 

Finance for HR Professionals and  
Compensation Management 

 

Modules at a Glance 
 
 

SN Modules No. of 
Lectures 

1 Compensation Plans and HR Professionals 15 

2 Incentives and Wages 15 

3 Compensation to Special Groups and Recent Trends 15 

4 Legal and Ethical issues in Compensation 15 

Total 60 

 
 

Objectives 

SN Objectives 

1 To orient HR professionals with financial concepts to enable them to make 
prudent HR decisions 

2 To understand the various compensation plans 

3 To study the issues related to compensation management and understand the 
legal framework of compensation management 
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SN Modules/ Units 

1 Compensation Plans and HR Professionals 
 • Meaning, Objectives of Compensation Plans, Role of HR Professionals in 

Compensation Plans, Types of Compensation: Financial and non-financial, Factors 
Influencing Compensation 

• Compensation Tools: Job based and Skill based, Models: Distributive Justice 
Model and Labour Market Model, Dimensions of Compensation 

• 3 Ps Compensation Concept, Benefits of Compensation: Personal, Health and 
Safety, Welfare, Social Security 

• Pay Structure: Meaning, Features, Factors, Designing the Compensation System, 
Compensation Scenario in India.   

2 Incentives and Wages 

 

• Incentive Plans – Meaning and Types: Piecework, Team, Incentives for Managers 
and Executives, Salespeople, Merit pay, Scanlon Pay, Profit Sharing Plan, ESOP, 
Gain Sharing, Earning at Risk plan, Technology and Incentives. Prerequisites of an 
Effective Incentive System 

• Wage Differentials: Concepts, Factors contributing to Wage Differentials, Types of 
Wage Differentials, Importance of Wage Differentials, Elements of a Good Wage 
Plan.  

• Theories of Wages: Subsistence Theory, Wage Fund Theory, Marginal Productivity 
Theory, Residual Claimant Theory, Bargaining Theory. 

3 Compensation to Special Groups and Recent Trends  

 

• Compensation for Special Groups: Team Based pay, Remunerating Professionals, 
Contract Employees, Corporate Directors, CEOs, Expatriates and Executives.   

• Human Resource Accounting – Meaning, Features, Objectives and Methods  
• Recent Trends: Golden Parachutes, e-Compensation, Salary Progression Curve, 

Competency and Skill based, Broad banding and New Pay, Cafeteria approach – 
Features, Advantages and Disadvantages. 

4 Legal and Ethical issues in Compensation 

 

• Legal Framework of Compensation in India: Wage Policy in India, Payment of 
Bonus Act 1965, Equal Remuneration Act 1976, Payment of Wages Act 1936, 
Payment of Gratuity Act 1972, Employee Compensation Act 1923, Employees 
Provident Funds and Miscellaneous Provision Act 1952.  

• Pay Commissions, Wage Boards, Adjudication, Legal considerations, COBRA 
requirement, Pay Restructuring in Mergers and Acquisitions, Current Issues and 
Challenges in Compensation Management, Ethics in Compensation Management. 
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Bachelor of Management Studies Programme at Semester V  

with effect from the Academic Year 2016-2017  
 

Course Code: UBMSFSV.14 

Performance Management and Career Planning 
 

Modules at a Glance 
 
 

SN Modules No. of 
Lectures 

1 Performance Management – An Overview 15 

2 Performance Management Process 15 

3 Ethics, Under Performance and Key Issues in Performance 
Management 15 

4 Career Planning and Development 15 

Total 60 

 
 

Objectives 

SN Objectives 

1 To understand the concept of performance management in organizations 

2 To review performance appraisal systems 

3 To understand the significance of career planning and practices 
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SN Modules/ Units 

1 Performance Management – An Overview 
 • Performance Management– Meaning, Features, Components of Performance 

Management, Evolution, Objectives, Need and Importance, Scope, Performance 
Management Process, Pre-Requisites of Performance Management, Linkage of 
Performance Management with other HR functions, Performance Management 
and Performance Appraisal, Performance Management Cycle    

• Best Practices in Performance Management, Future of Performance Management.  
• Role of Technology in Performance Management 

2 Performance Management Process 

 

• Performance Planning – Meaning, Objectives, Steps for Setting Performance 
Criteria, Performance Benchmarking 

• Performance Managing – Meaning, Objectives, Process 
• Performance Appraisal – Meaning, Approaches of Performance Appraisal – Trait 

Approach, Behaviour Approach, Result Approach 
• Performance Monitoring–Meaning, Objectives and Process 
• Performance Management Implementation – Strategies for Effective 

Implementation of Performance Management 
• Linking Performance Management to Compensation  
• Concept of High Performance Teams 

3 Ethics, Under Performance and Key Issues in Performance Management 

 

• Ethical Performance Management - Meaning, Principles, Significance of Ethics in 
Performance Management, Ethical Issues in Performance Management, Code of 
Ethics in Performance Management, Building Ethical Performance Culture, Future 
Implications of Ethics in Performance Management 

• Under Performers and Approaches to Manage Under Performers, Retraining 
• Key Issues and Challenges in Performance Management 
• Potential Appraisal: Steps, Advantages and Limitations.  
• Pay Criteria -Performance related pay, Competence related pay, Team based pay, 

Contribution related pay. 

4 Career Planning and Development 

 

• Career Planning - Meaning, Objectives, Benefits and Limitations, Steps in Career 
Planning, Factors affecting Individual Career Planning, Role of Mentor in Career 
Planning, Requisites of Effective Career Planning  

• Career Development – Meaning, Role of employer and employee in Career 
Development, Career Development Initiatives 

• Role of Technology in Career Planning and Development 
• Career Models – Pyramidal Model, Obsolescence Model, Japanese Career Model  
• New Organizational Structures and Changing Career Patterns 
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Bachelor of Management Studies Programme at Semester VI  

with effect from the Academic Year 2016-2017  
 

Course Code: UBMSFSVI.2 

Indian Ethos in Management 
 

Modules at a Glance 
 
 

SN Modules No. of 
Lectures 

1 Indian Ethos – An Overview 15 

2 Work Ethos and Values 15 

3 Stress Management 15 

4 Indian Systems of Learning 15 

Total 60 

 
 

Objectives 

SN Objectives 

1 To understand the concept of Indian Ethos in Management 

2 To link the Traditional Management System to Modern Management System 

3 To understand the Techniques of Stress Management 

4 To understand the Evolution of Learning Systems in India 
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SN Modules/ Units 

1 Indian Ethos – An Overview 
 a) Indian Ethos 

• Meaning, Features, Need, History, Relevance, Principles Practised by Indian 
Companies, Requisites, Elements, Role of Indian Ethos in Managerial Practices 

b) Management Lessons from Scriptures:  
• Management Lessons from Vedas, Management Lessons from Mahabharata, 

Management Lessons from Bible, Management Lessons from Quran, 
Management Lessons from Kautilya’s Arthashastra 

Indian Heritage in Business, Management, Production and Consumption. 
Ethics v/s Ethos 
Indian Management v/s Western Management 

2 Work Ethos and Values 

 

a) Work Ethos:  
• Meaning, Levels, Dimensions, Steps, Factors Responsible for Poor Work Ethos 

b) Values:  
• Meaning, Features, Values for Indian Managers, Relevance of Value Based 

Management in Global Change, Impact of Values on Stakeholders: Employees, 
Customers, Government, Competitors and Society.  

• Values for Managers, Trans-Cultural Human Values in Management and 
Management Education, Secular v/s Spiritual Values in Management, 
Importance of Value System in Work Culture 

3 Stress Management 

 

a) Stress Management:  
• Meaning, Types of Stress at Work, Causes of Stress, Consequences of Stress 

b) Stress Management Techniques:  
• Meditation : Meaning, Techniques, Advantages, Mental Health and its 

Importance in Management, Brain Storming, Brain Stilling, Yoga: Meaning, 
Significance  

c) Leadership:  
• Meaning, Contemporary Approaches to Leadership, Joint Hindu Family 

Business – Leadership Qualities of Karta 
d) Motivation:  

• Meaning, Indian Approach to Motivation, Techniques 
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SN Modules/ Units 

4 Indian Systems of Learning  

 

a) Learning: Meaning, Mechanisms 
• Gurukul System of Learning : Meaning, Features, Advantages, Disadvantages 
• Modern System of Learning: Meanings, Features, Advantages, Disadvantages 
• Karma: Meaning, Importance of Karma to Managers, Nishkama Karma 
• Laws of Karma: The Great Law, Law of Creation, Law of Humility, Law of 

Growth, Law of Responsibility, Law of Connection 
• Corporate Karma: Meaning, Methodology, Guidelines for good Corporate 

Karma 
• Self-Management: Personal growth and Lessons from Ancient Indian Education 

System  
• Personality Development: Meaning, Determinants, Indian Ethos and 

Personality Development 
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Bachelor of Management Studies Programme at Semester VI 

with effect from the Academic Year 2016-2017  
 

Course Code: UBMSFSVI.13 

Organisational Development 

Modules at a Glance 
 
 

SN Modules No. of 
Lectures 

1 International HRM – An Overview  15 

2 Global HRM Functions 15 

3 Managing Expatriation and Repatriation 15 

4 International HRM Trends and Challenges 15 

Total 60 

 

Objectives 

SN Objectives 

1 To understand the concept of Organisational Development and its Relevance 
in the organisation 

2 To Study the Issues and Challenges of OD while undergoing Changes 

3 To get an Understanding of Phases of OD Programme 

4 To Study the OD Intervention to meet the Challenges faced in the Organisation 

5 To get an Insight into Ethical Issues in OD 
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SN Modules/ Units 

1 Organisational Development – An Overview 
 a) Organisational Development – An Overview: 

• Organisational Development – Meaning, Features, Evolution, Components, 
Objectives, Principles,  Process, Importance 

• Relevance of Organisational Development for Managers, OD- HRD Interface, 
Participation of Top Management in OD 

• OD Practitioner – Meaning, Role of OD Practitioner, Competencies of an OD 
Practitioner  

• Emerging Trends in OD 
• OD in Global Setting 

2 Organisational Diagnosis, Renewal and Change 

 

a) Organisational Diagnosis, Renewal and Change:  
• Organisational Diagnosis - Meaning, Need, Phases, Levels of Organisational 

Diagnosis, Techniques of Organisational Diagnosis, Tools used in Organisational 
Diagnosis 

• Organizational Renewal, Re-energising, OD and Business Process Re-
Engineering (BPR), OD and Leadership Development 

• Organisational Change- Meaning, Organisational Life Cycle, Planned Change, 
Organizational Growth and its Implication for Change 

• Change Agents- Meaning, Features, Types, Role, Skills required 

3 OD Interventions 

 

a) Managing Expatriation and Repatriation 
• OD Interventions- Meaning, Features, Factors Affecting Success of 

Interventions, Steps in OD Interventions 
• Types of Interventions- Human Resource Intervention, Structural Intervention, 

Strategic Interventions, Third Party Peace Making Intervention 
• Techniques of OD Intervention :  
 Traditional: Sensitive Training, Grid Training, Survey Feedback. 
 Modern : Process Consultation, Third Party, Team Building, Transactional 

Analysis 
• Evaluation of OD Interventions : Process, Types, Methods, Importance 
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SN Modules/ Units 

4 OD Effectiveness 

 

a) OD Effectiveness: 
• Issues Faced in OD- Issues Related to Client Relationship, Power-Individual skills 

and Attributes as a Source of Power, Power and Influence Tactics, Politics and 
OD  

• Values in OD – Meaning, Professional Values, Value Conflict and Dilemma 
• Ethics in OD – Meaning, Factors Influencing Ethical Judgement, Ethical 

Guidelines for OD Professionals 
• Organisational Effectiveness-  Meaning , Effectiveness v/s Efficiency, 

Approaches of Organisational Effectiveness : Goal Approach, System Resource 
Approach, Strategic Constituency Approach,  Internal Process Approach; 
Parameters for Judging Organisational Effectiveness, Ways to Enhance 
Organisational Effectiveness 
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 AC 23/5/2016          Item No. – 4.7 
Revised Syllabus of Courses of Bachelor of Management Studies  

Programme at Third Year Semester VI with effect from the AY 2016-2017 
Reference Books 

Course Code Reference Books 
UBMSFSVI.11 Media Planning and Management 
1. Arpita Menon , Media Planning and Buying, Tata McGraw Hill Education Private Limited , Second 

Edition 2010 
2. Jack Z Sissors and Roger B. Baron, Advertising Media Planning, McGraw Hill Education India Pvt. 

Limited, Seventh Edition. 
3. Larry Percy and Richard Elliott, Strategic Advertising Management , Oxford University Press, Second 

Edition  
4. Larry d. Kelly and Donald W.Jugeneimer, Advertising Media Planning , PHI learning Private Limited, 
5. Dennis .F.Herrick, Media Management in Age of Giants, Surjeet Publications 
6. Charles Warner and Joseph Buchman, Media selling ,Surjeet Publication,3rd edition 
UBMSFSVI.12 HRM in Global Perspective 
1. Peter J. Dowling, Marion Festing, Allen d. Engle Sr: International Human Resource Management, 5th 

Edition, Cengage Learning 
2. P. L. Rao: International Human Resource Management, Text and Cases, Excel Books 
3. Peer J. Dowling, Denice E. Welch and Randall S. Schuler (1999): International Human Resource 

Management, Managing People in a Multinational Context’, South Western College Publishing. 
4. Chris Brewster, Paul Sparrow and Guy Vernon, International Human Resource Management, The 

Universities Press  
5. A.V.Phatak: International Dimensions of Management, Cincinnati, South Western College 
6. Peter J. Dowling, Marion Festing, Allen D. Engle, International Human Resource Management, 

Thomson Learning.  
7. Dennis R. Briscoe, Randall S. Schuler, International Human Resource Management: Policy and 

Practice for the Global Enterprise, Psychology Press 
8. S C. Gupta: International Human Resource Management- Text and Cases, MacMillan Publishers 
UBMSFSVI.13 Organisational Development 
1. Dr. Mrs. Anjali Ghanekar, Essentials of Organisation Development,  Everest Publishing House 
2. French,W.L. and Bell, C.H., Organisation Development, Prentice-Hall, New Delhi,1995. 
3. Harvey, D.F. and Brown, D.R., An Experimental Approach to Organization Development, Prentice-

Hall, Englewood Cliffs,N.J.,1990 
4. Cummings, T. G. & Worley, C. G. (2009).Organization Development and Change (9th edition). 

Canada: South-Western Cengage Learning 
5. Thomas G. Cummings and Christopher G. Worley, Organization Development and Change, Thomson 

South-Western, 8th Edition 2004. 
6. Cummings, T. G., Theory of Organization Development and Change, South Western. 
7. Ramanarayan, S. and Rao, T.V., Organization Development: Accelerating Learning and 

Transformation, 2nd Edition, Sage India, 2011. 
8. Richard L, Organisation, Theory, Change and Design , India Edition(Cenage Learning) 
9. Garath R Jones, Mary Mathew , Organisation Theory, Design and Change: Sixth Edition, Pearson 
10. Wendell L French, Cecil H Bell, Jr, Veena Vohra ,Organisation Development , Sixth Edition, Pearson 

Education 
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 AC 23/5/2016          Item No. – 4.7 
Revised Syllabus of Courses of Bachelor of Management Studies  

Programme at Third Year Semester VI with effect from the AY 2016-2017 
Reference Books 

Course Code Reference Books 
UBMSFSVI.14 HRM In Service Sector Management 
1. C. Bhattacharjee: Service Sector Management, An Indian Perspective, Jaico Publishing House 
2. Christopher Lovelock, Jochen Wirtz, Jayanta Chatterjee: Services Marketing, Pearson 
3. Christopher Lovelock: Services Marketing, People, Technology, Strategy, Pearson Education Asia 
4. James A. Fitzsimmons, Mona J, Fitzsimmons: Service Management , Operations, Strategy, 

Information Technology, Tata McGraw – Hill 
5. Zeithmal, Bitner, Gremler, Pandit: Services Marketing, Tata McGraw – Hill 
6. Lovelock, Wirtz: Services Marketing, Pearson Education, 5th Edition 
7. K. Rao: Services Marketing, Pearson Education 
8. Ramneek Kapoor, Justin Paul, Biplab Halder: Services Marketing 
UBMSFSVI.15 Human Resource Planning and Information System 
1. Bhattacharya D.K, Human Resource Planning, Excel Books. 
2. John Bramham, Human Resource Planning, University Press.  
3. Michael Armstrong, A Handbook Of Human Resource Management Practice, Kogan Page. 
4. William J.Rothwell & H.C. Kazanaas, Planning & Managing Human Resources, Jaico Publishing 

House . 
5. Arun Sekhri, Human Resource Planning And Audit, Himalaya Publishing House.  
6. Michael J. Kavanag, Human Resource Information Systems Basics, Applications and Future 

Directions, Sage Publication. 
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Revised Syllabus of Courses of B.Com. Programme at Semester I  
with Effect from the Academic Year 2016-2017  

  

Ability Enhancement Courses (AEC) 
 

5.Environmental Studies I 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Environment and Ecosystem 13 

2 Natural Resources and Sustainable Development 13 

3 Populations and Emerging Issues of Development 13 

4 Urbanisation and Environment 13 

5 Reading of Thematic Maps and Map Filling 08 

Total 60 
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Sr. No. Modules / Units 

1 Environment and Ecosystem 

 Environment: Meaning, definition, scope and its components; concept of an 
ecosystem : definition, Characteristics,  components and types, functioning and 
structure; Food Chain and Food Web- Ecological Pyramids - Man and environment 
relationship; Importance and scope of Environmental Studies. 

2 Natural Resources and Sustainable Development 

 Meaning and definitions ; Classification and types of resources, factors influencing 
resource; Resource conservation- meaning and methods- l and non-conventional 
resources, problems associated with and management of water, forest and energy 
resources- resource utilization and sustainable development 

3 Populations and Emerging Issues of Development 

 Population explosion in the world and in India and arising concerns- Demographic 
Transition Theory -  pattern of population growth in the world and in India and 
associated problems - Measures taken to control population growth in India; 
Human population and environement- Environment and Human Health – Human 
Development Index – The World Happiness Index 

4 Urbanisation and Environment 

 Concept of Urbanisation– Problems of migration and urban environment- 
changing landuse, crowding and stress on urban resources, degradation of air and 
water, loss of soil cover impact on biodiversity, Urban heat islands –  Emerging 
Smart Cities and safe cities in India - Sustainable Cities 

5 Reading of Thematic Maps and Map Filling 

 Reading of Thematic Maps(4 Lectures) 
Located bars, Circles, Pie charts, Isopleths, Choroplethand Flow map, Pictograms - 
Only reading and interpretation. 
Map Filling: (4 Lectures) 
Map filling of World (Environmentally significant features) using point, line and 
polygon segment. 
Concept and Calculation of Ecological Footprint 
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Revised Syllabus of Courses of B.Com. Programme at Semester I  
with Effect from the Academic Year 2016-2017 

  

Skill Enhancement Courses (SEC) 
 

6. Foundation Course - I  
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Overview of Indian Society 05 

2 Concept of Disparity‐ 1 10 

3 Concept of Disparity‐2 10 

4 The Indian Constitution 10 

5 Significant Aspects of Political Processes 10 

Total 45 
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Sr. No. Modules / Units 

1 Overview of Indian Society 
 Understand the multi-cultural diversity of Indian society through its demographic 

composition: population distribution according to religion, caste, and gender; 
Appreciate the concept of linguistic diversity in relation to the Indian situation; 
Understand regional variations according to rural, urban and tribal characteristics; 
Understanding the concept of diversity as difference 

2 Concept of Disparity‐ 1 
 Understand the concept of disparity as arising out of stratification and inequality; 

Explore the disparities arising out of gender with special reference to violence 
against women, female foeticide (declining sex ratio), and portrayal of women in 
media;Appreciate the inequalities faced by people with disabilities and 
understand the issues of people with physical and mental disabilities 

3 Concept of Disparity‐2 
 Examine inequalities manifested due to the caste system and inter-group conflicts 

arising thereof; Understand inter-group conflicts arising out of communalism; 
Examine the causes and effects of conflicts arising out of regionalism and linguistic 
differences 

4 The Indian Constitution 
 Philosophy of the Constitution as set out in the Preamble; The structure of the 

Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the 
Indian Citizen; tolerance, peace and communal harmony as crucial values in 
strengthening the social fabric of Indian society; Basic features of the Constitution 

5 Significant Aspects of Political Processes 
 The party system in Indian politics; Local self-government in urban and rural areas; 

the 73rd and 74th Amendments and their implications for inclusive politics; Role 
and significance of women in politics 

 

Topics for Project Guidance: Growing Social Problems in India: 
• Substance abuse‐ impact on youth & challenges for the future 
• HIV/AIDS‐ awareness, prevention, treatment and services 
• Problems of the elderly‐ causes, implications and response 
• Issue of child labour‐ magnitude, causes, effects and response 
• Child abuse‐ effects and ways to prevent 
• Trafficking of women‐ causes, effects and response 

 
Note: 
Out of the 45 lectures allotted for 5 units for Semester I, about 15 lectures may be allotted 
for project guidance 
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Revised Syllabus of Courses of B.Com. Programme at Semester II  
with Effect from the Academic Year 2016-2017 

     

Ability Enhancement Courses (AEC) 
 

4.Environmental Studies II 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Solid Waste Management for Sustainable Society  

2 Agriculture and Industrial Development  

3 Tourism and Environment  

4 Environmental Movements and Management  

5 Map Filling  

Total 60 
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Sr. No. Modules / Units 

1 Solid Waste Management for Sustainable Society 

 

Classification of solid wastes – Types and Sources of Solid Waste ; Effects of Solid 
Waste Pollution- Health hazards, Environmental Impacts; Solid Waste 
Management – solid waste management in Mumbai- Schemes and initiatives run 
by MCGM – role of citizens in waste management in Mumbai 

2 Agriculture and Industrial Development 

 

Environmental Problems Associated with Agriculture: Loss of Productivity, Land 
Degradation ,desertification - Uneven Food Production – Hunger, Malnutrition 
and Food Security – Sustainable Agricultural practices  
Environmental Problems Associated with Industries – pollution -Global warming, 
Ozone Layer Depletion , Acid rain, -  Sustainable Industrial practices – Green 
Business and Green Consumerism, Corporate Social Responsibility 

3 Tourism and Environment 

 

Tourism: Meaning, Nature, Scope and importance –Typology of tourism- 
classification; Tourism potentials in India and challenges before India; New 
Tourism Policy of India; Consequences of tourism : Positive and Negative Impacts 
on  Economy, Culture and environment-   Ecotourism 

 4 Environmental Movements and Management 

 

Environmental movements in India: Save Narmada Movement, Chipko 
Movement, Appiko Movement, Save Western Ghat and Save Jaitapur; 
Environmental Management: Concept, need and relevance; Concept of ISO 14000 
and 16000; Concept of Carbon Bank and Carbon Credit.EIA - Environment 
Protection Acts – Concept and components of Geospatial Technology- 
Applications of GST in Environmental Management. 

5 Map Filling 

 
Map filling of Konkan and Mumbai (Environmentally significant features and GST 
centers) using point, line and polygon segment. 
Concept and Calculation of Environmental Performance Index (EPI) 
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Revised Syllabus of Courses of B.Com. Programme at Semester II 
with Effect from the Academic Year 2016-2017 

 

Skill Enhancement Courses (SEC) 
 

6. Foundation Course - II 
 

Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Globalisation and Indian Society 07 

2 Human Rights 10 

3 Ecology 10 

4 Understanding Stress and Conflict 10 

5 Managing Stress and Conflict in Contemporary Society 08 

Total 45 
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Sr. No Modules /Units 

1 Globalisation and Indian Society 

 

Understanding the concepts of liberalization, privatization and globalization;Growth 
of information technology and communication and its impact manifested in 
everyday life; Impact of globalization on industry: changes in employment and 
increasing migration; Changes in agrarian sector due to globalization; rise in 
corporate farming and increase in farmers’ suicides. 

2 Human Rights 

 
Concept of Human Rights; origin and evolution of the concept; The Universal 
Declaration of Human Rights;Human Rights constituents with special reference to 
Fundamental Rights stated in the Constitution 

3 Ecology 

 

Importance of Environment Studies in the current developmental context; 
Understanding concepts of Environment, Ecology and their interconnectedness; 
Environment as natural capital and connection to quality of human life; 
Environmental Degradation‐ causes and impact on human life;Sustainable 
development‐ concept and components; poverty and environment 

4 Understanding Stress and Conflict 

 

Causes of stress and conflict in individuals and society; Agents of socialization and 
the role played by them in developing the individual; Significance of values, ethics 
and prejudices in developing the individual; Stereotyping and prejudice as 
significant factors in causing conflicts in society. Aggression and violence as the 
public expression of conflict 

5 Managing Stress and Conflict in Contemporary Society 

 

Types of conflicts and use of coping mechanisms for managing individual stress; 
Maslow’s theory of self‐actualisation;Different methods of responding to conflicts in 
society; Conflict‐resolution and efforts towards building peace and harmony in 
society 
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Revised Syllabus of Courses of B.Com. Programme at Semester III  
with Effect from the Academic Year 2017-2018  

  

2 Ability Enhancement Courses (AEC) 
2B * Skill Enhancement Courses (SEC) Group B 

 

7. Business Law - I 

Course Objective:  
 

 To provide a conceptual study about the framework of Indian Business Laws. 

 To orient students about the legal aspects of business 

 To familiarize the students with case law studies related to Business Laws of 

Semester III and IV. 

 

  

Sr. 
No. 

Modules No. of 
Lectures 

1 Indian Contract Act – 1872  Part -I 12 

2 Indian Contract Act – 1872  Part -II 12 

3 Special Contracts 12 

4 The Sale Of Goods Act - 1930   12 

5 The Negotiable Instruments (Ammended) Act 2015 12 

Total 60 
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Sr. 

No. 
Modules 

1 Indian Contract Act – 1872   Part –I                                             

  Contract – Definition of Contract and Agreement, Essentials of Valid Contract, 

Classification of Contracts.  

 Offer and Acceptance – Rules of valid offer and acceptance, Counter offer, 

standing or open offer, distinguish between offer and invitation to offer.  

Concept of Communication and Revocation of offer and acceptance (sec. 3,5) 

 Capacity to Contract (S. 10-12) – Minor, Unsound Mind, Disqualified Persons. 

 Consideration (S. 2 & 25) – Concept and Importance of consideration,  Legal 

rules of Consideration, Exceptions to the Rule, ‘No Consideration No 

Contract’(Ss. 25) Unlawful Consideration (S 23) 

2 Indian Contract Act – 1872  Part –II                                            

 

 Consent (Ss.13, 14-18, 39.53, 55, 66)-Agreements in which consent is not free 

- Coercion, Undue Influence, Misrepresentation Fraud, Mistake. 

 Void Agreements (S. 24-30) – Concept, Void Agreements under Indian 

Contract Act. 

 Contingent Contract (S. 31), Quasi Contract (S.68-72), Concept of E- 

Contract& Legal Issues in formation and discharge of E- Contract. Concept of 

Performance of Contract (S 37) 

 Modes of Discharge of Contract, Remedies on breach of Contract.(73-75) 

3 Special Contracts                                                                              

 

 Law of Indemnity & Guarantee (Ss. 124-125, Ss. 126-129, 132-147) – 

Concept, Essentials elements of Indemnity and Guarantee, Contract of 

Indemnity vs. Guarantee, Modes of Discharge of Surety. 

 Law of Bailment (S. 148, 152-154, 162, 172, 178, 178A, 179) – Concept, 

Essentials of Bailment, Kinds of Bailment, Rights and Duties of Bailor and 

Bailee 

 Law of Pledge – Concept, Essentials of valid Pledge, Lien - concept, Difference 

between Pledge and Lien, Rights of Pawnor & Pawnee.( Ss.173, 174, 177) 

 Law of Agency (Ss. 182-185, 201-209) – Concept, Modes of creation of 

Agency, Modes of termination of Agency, Rights& Duties of Principal and 

Agent. 

 
 
 
 
 
 
 
 
 
 



Faculty of Commerce, University of Mumbai         56 | P a g e  
 
 

4 The Sale Of Goods Act - 1930                                                  

 

 Contract of Sale (S.2) – Concept, Essentials elements of contract of sale, 

Distinction between Sale and Agreement to sell (S.4) Distinguish between 

Sale and Hire Purchase Agreement, Types of Goods. Effects of destruction of 

Goods (Ss. 6,7.8),  

 Conditions & Warranties (Ss. 11-25 & 62, 63) – Concept, Distinguish between 

Conditions and Warranties, Implied Conditions & Warranties, Concept of 

Doctrine of Caveat Emptor –Exceptions. 

 Property – Concept , Rules of transfer of property (Ss. 18-26) 

 Unpaid Seller (Ss. 45-54, 55 & 56)- Concept, Rights of an unpaid seller,  

Remedies for Breach of contract of Sale (Ss. 55-61),Auction sale – Concept, 

Legal Provisions. (S. 64) 

5 The Negotiable Instruments (Ammended) Act 2015        

 

 Negotiable Instruments – Concept (S13), Characteristics, Classification of 

Negotiable Instruments (Ss. 11, 12, 17-20, 42, 43, 104,134,135) Maturity of 

Instruments.  

 Promissory Note and Bill of Exchange (Ss. 4,5, 108-116)- Concept, Essentials 

of Promissory Note, Bill of Exchange (Ss. 4,5), Essential features of 

promissory note and Bill of exchange, Kinds Promissory note and Bill of 

exchange, Cheque (S.6)– Concept, Types & Crossing of Cheque, Distinguish 

between Bill of Exchange & Cheque, Dishonour of Cheque – Concept & 

Penalties (Ss. 138, 139,142) 

 Miscellaneous Provisions (S. 8-10, 22, 99-102, 118-122, 134-137) –Parties to 

Negotiable instruments Holder, Holder in due course, Rights & Privileges of 

Holder in due course, Payment in due course, Noting & Protest (99-104A) 
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PROGRAM BAMM 

YEAR FYBMM 

SEMESTER I 

COURSE: FOUNDATION COURSE –I 

COURSE CODE BAMMFC-101 

PAPER  2 

TOTAL MARKS  100   (75  : 25) 

NO OF LECTURES 48 

  
 

 
 

SEMESTER 1 
COURSE CODE COURSE NAME & DETAILED SYLLABUS  
BAMMFC-101 FOUNDATION COURSE –I 

COURSE OUTCOME : 

1. To introduce students to the overview of the Indian Society. 
2. To help them understand the constitution of India. 
3. To acquaint them with the socio-political problems of India. 

Note: Revised FC (Foundation Course) Syllabus sanctioned vide Agenda Item No. 4.49 of 
AC. 6.6.2012 for the B.A. Sem-1 / B.Sc. Sem-1 of University of Mumbai. The BMM BoS 
has unanimously decided to follow the syllabus for BAMM for Semester -I.  

MODULE Topics COURSE OUTCOME:  Lectures 

Unit : 1 :  

 

Overview of 
Indian 
Society: 

Understand the multi-cultural diversity of Indian 
society through its demographic composition: 
population distribution according to religion, caste, 
and gender; Appreciate the concept of linguistic 
diversity in relation to the Indian situation; 
Understand regional variations according to rural, 
urban and tribal characteristics; Understanding the 
concept of diversity as difference.       
                                

05 

Unit : 2 : 

 

Concept of 
Disparity - 1: 

 

Understand the concept of disparity as arising out of 
stratification and inequality; Explore the disparities 
arising out of gender with special reference to 
violence against women, female foeticide (declining 
sex ratio), and portrayal of women in media; 
Appreciate the inequalities faced by people with 

10 
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disabilities and understand the issues of people with 
physical and mental disabilities.                               
 

Unit : 3 :  

 

Concept of 
Disparity - 2 : 

 

Examine inequalities manifested due to the caste 
system and inter-group conflicts arising thereof; 
Understand inter-group conflicts arising out of 
communalism; Examine the causes and effects of 
conflicts arising out of regionalism and linguistic 
differences.                                                                   
                                    

10 

Unit : 4 :  

 

The Indian 
Constitution : 

Philosophy of the Constitution as set out in the 
Preamble; The structure of the Constitution-the 
Preamble, Main Body and Schedules; Fundamental 
Duties of the Indian Citizen; tolerance, peace and 
communal harmony as crucial values in 
strengthening the social fabric of Indian society; 
Basic features of the Constitution.        
                                                                                            

10 

Unit : 5 :  

 

Significant 
Aspects of 
Political 
Processes : 

The party system in Indian politics; Local self-
government in urban and rural areas; the 73rd and 
74th Amendments and their implications for 
inclusive politics; Role and significance of women in 
politics.                    
  

10 

Unit : 6 :  

 

Growing 
Social 
Problems in 
India : 

a. Substance abuse- impact on youth & 
challenges for the future  

b. HIV/AIDS- awareness, prevention, treatment 
and services  

c. Problems of the elderly- causes, implications 
and response  

d. Issue of child labour- magnitude, causes, 
effects and response  

e. Child abuse- effects and ways to prevent  
f. Trafficking of women- causes, effects and 

response.                                                                                           
 
 
Note: 15 lectures will be allotted for project 
guidance 
 Unit Number 6 will not be assessed for the 
Semester End Exam 

15 
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PROGRAM BAMM 

YEAR FYBMM 

SEMESTER II 

COURSE: FOUNDATION COURSE 

COURSE CODE BAMMFC 202 

PAPER  2 

TOTAL MARKS  100   (75  : 25) 

NO OF LECTURES 48 

  
 SEMESTER II 
COURSE CODE COURSE NAME & DETAILED SYLLABUS  
BAMMFC-202 FOUNDATION COURSE 
    
 Course Outcome: 1. To introduce students to the overview of the Indian Society. 

1. To help them understand the constitution of India.  
2. To acquaint them with the socio-political problems of India. 

 Note : Revised FC (Foundation Course ) Syllabus sanctioned vide Agenda Item No. 4.49 of 
AC. 6.6.2012 for the B.A. Sem-1 / B.Sc. Sem-1 of University of Mumbai. The BMM BoS is 
unanimously decided to follow the same syllabus to BA in Multimedia and Mass 
Communication (BAMMC) Semester -II as it is.   

Module Topics Details Lectures 
1 Globalisation and 

Indian Society 
Understanding the concepts of liberalization, 
privatization and globalization; Growth of information 
technology and communication and its impact 
manifested in everyday life; Impact of globalization on 
industry: changes in employment and increasing 
migration; Changes in agrarian sector due to 
globalization; rise in corporate farming and increase in 
farmers’ suicides.                                   

07 

2 Human Rights Concept of Human Rights; origin and evolution of the 
concept; The Universal Declaration of Human Rights; 
Human Rights constituents with special reference to 
Fundamental Rights stated in the Constitution. 

10 

3 Ecology Importance of Environment Studies in the current 
developmental context; Understanding concepts of 
Environment, Ecology and their interconnectedness; 
Environment as natural capital and connection to 
quality of human life; Environmental Degradation- 
causes and impact on human life; Sustainable 

10 
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development- concept and components; poverty and 
environment. 

4 Understanding 
Stress and 
Conflict 

Causes of stress and conflict in individuals and society; 
Agents of socialization and the role played by them in 
developing the individual; Significance of values, ethics 
and prejudices in developing the individual; 
Stereotyping and prejudice as significant factors in 
causing conflicts in society. Aggression and violence as 
the public expression of conflict. 

10 

5 Managing Stress 
and Conflict in 
Contemporary 
Society 

Types of conflicts and use of coping mechanisms for 
managing individual stress; Maslow’s theory of self-
actualisation; Different methods of responding to 
conflicts in society; Conflict-resolution and efforts 
towards building peace and harmony in society. 

08 

6 Contemporary 
Societal 
Challenges 

a. Increasing urbanization, problems of housing, health 
and sanitation;  

b. Changing lifestyles and impact on culture in a 
globalised world.  

c. Farmers’ suicides and agrarian distress.  
d. Debate regarding Genetically Modified Crops.  
e. Development projects and Human Rights violations.  
f. Increasing crime/suicides among youth. 

15 

 Note: 15 lectures will be allotted for project guidance Unit Number 6 
will not be assessed for the Semester End Exam. 
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PROGRAM BAMM 

YEAR FYBMM 

SEMESTER II 

COURSE: INTRODUCTION TO ADVERTISING   

COURSE CODE BAMMID 204 

PAPER  4 

TOTAL MARKS  100   (75  : 25) 

NO OF LECTURES 48 

  
 SEMESTER II 
COURSE CODE COURSE NAME & DETAILED SYLLABUS  
BAMMID-204 INTRODUCTION TO ADVERTISING 

Learning Outcome:        Lectures: 48 
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1. To provide the students with basic understanding of advertising, growth, importance and 
types. 

2. To understand an effective advertisement campaigns, tools, models etc. 
3. To comprehend the role of advertising , various departments, careers  and creativity 
4. To provide students with various advertising trends, and future. 

 

Syllabus 

Module Topics Details Lectures 

1 Introduction to  Advertising 18 

 1. Introduction to 
advertising  

Evolution , importance, Features , benefits , 
limitation , effects  and 5M’s of advertising 

02 

 2. Types of 
advertising 

Consumer, Industrial, Retail, Classified,  
Corporate ,Public service,  ,Generic, National, 
Global, International, Social ( CSR) and 
Advocacy 

02 

 3. Ethics and 
Laws in 
Advertising 

Puffery, Subliminal, Weasel claim, Surrogate, 
Shocking ads , Controversial , Comparative, 
Advertising code of ethics, Regulatory bodies, 
Laws and regulations  
 

04 

     4.  Social, Cultural 
and Economic impact 

of Advertising 

Women and advertising, Children and 
advertising, Senior  citizen and advertising , 
Pop Culture and advertising 

04 

 5. Theories  Stimulus theory, AIDA, Hierarchy ,Means- 
End Theory  

06 

2 Integrated marketing communication and tools  10 

 1. Integrated 
marketing 

communication 

Emergence, Role, Tools, Communication 
process, The IMC Planning Process 

02 

 2. Print Media 
and Out-of 
Home Media 

Basic concepts, Types of Newspapers 
advertising , advantages and disadvantage of 
News paper advertising ,Magazines, Factors 
to consider for magazine advertising, Out-of-
home Advertising, On- premise advertising , 
Transit advertising , Posters , Directory 
advertising 

02 

 3. Broadcast 
Media 

Radio advertising Advantages and 
Disadvantages of Radio advertising , 
Television advertising and its Advantages 
and Disadvantages, Film advertising and 
Product placement - Advantages and 
Disadvantages 

02 

 4. Public Relation  Meaning  of Public Relations, Types of public 
relations Difference between public relations 
and advertising, Difference between Publicity 
and Advertising, , Advantages and 

02 
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Disadvantages of Public Relations,  
Advantages and Disadvantages of Publicity   

 5. Sales 
Promotion 
and Direct 
marketing 

Growth and Types of Sales promotion, 
Advantages and Disadvantages  Growth of 
Direct marketing and its tools Advantages 
and disadvantages 

02 

   
3 Creativity in advertising  14 

 1. Introduction to 
Creativity  

Importance of creative process, Creative 
strategy development Determining  message 
theme, Big idea, positioning strategies, Types 
of appeals 

06 

 2. Role of 
different 
elements in ads 

Logo, Jingle, Company signature, Slogan, 
tagline, illustration , Creating Radio 
commercial –Words, sounds , clarity , 
coherence etc. 

06 

 3. Elements of 
copy 

Headline, Sub headline , Layout , Body 
copy , Types of copy and  slogan , creating 
story board  

02 

4     Types of advertising agency, department, careers  and latest 
trends in  advertising  

06 

 1. Types of 
advertising 
agency  

Full service, Creative boutique, Media buying 
agency, In- house agency, Specialized 
Agencies and others  

02 

 2. Various 
departments in 
an agency   

Account handling, Production, Art, Copy, 
Media, Public relation, Human resources, 
Finance and others  

02 

 3. Latest trends Rural advertising ,Ambush advertising, 
Internet advertising , email advertising 
Advertainment, advertorial, mobile 
advertising   

02 

Total Lectures 48 
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PROGRAM BAMM 

YEAR FYBMM 

SEMESTER II 

COURSE: MEDIA GENDER & CULTURE 

COURSE CODE BAMMMGC 206 

PAPER  6 

TOTAL MARKS  100   (75:25) 

NO OF LECTURES 48 



  
 SEMESTER II 
COURSE CODE COURSE NAME & DETAILED SYLLABUS  
BAMMMGC-206 MEDIA GENDER & CULTURE 

 

COURSE OUTCOME 
 To discuss the significance of culture and the media industry.  
 To understand the association between the media, gender and culture in the 

society.   
 To stress on the changing perspectives of media, gender and culture in the 

globalised era. 
 

MODULE TOPICS TOPICS LECTURES 
  INTRODUCTION TO CULTURAL STUDIES  
I EVOLUTION, 

NEED, 
CONCEPTS 
AND THEORIES 

Evolution, features of cultural studies, Need 
and significance of cultural studies and media 

Concepts related to culture- 

Acculturation, enculturation, ethnocentrism, 
cultural relativism, cultural shock and its 
relevance in media 

Theories: 

 Stuart Hall : encoding and decoding, 
Circuit of culture 

 John Fiske:  culture and industry 
 Feminism and Post feminism 
 Techno culture  and risk – Ulrich Beck 

 

(12) 

  CULTURE AND MEDIA  
II CONSTRUCTIO

N, 
COMMODIFICA
TION, IMPACT 
AND RECENT 
TRNDS 

1. Construction of culture- social, 
economic, political, religion and 
technology 

2. Culture, industry and media- 
commodification, memes, 
representation, articulation, popular 
culture, power, cyber culture 

3. Media and its impact on the cultural 
aspect of the society. 

4. Culture industry and communication - 
with reference, to film, TV, social media, 
advertisements etc., 

(12) 



5. Recent trends in Culture consumption:  
Changing values, Ideologies & its 
Relevance in the Contemporary society. 
 

  GENDER AND MEDIA CULTURE  
III ROLE AND 

INFLUENCE OF 
MEDIA 

1. The influence of media on views of 
gender (theme, under representation, 
stereotypes, women and men, 
stereotype images, roles etc.) 

2. Role of media in social construction of 
gender, Changing attitudes & behaviour 
for empowerment of women : 
Movements of change 

3. Gender equality and media 
4. Hegemonic masculinity in media 
5. Gender issues in news media (TV, radio, 

newspapers & online news) 
 

(12) 

  GLOBALISATION AND  MEDIA CULTURE  
IV GLOBAL, 

LOCAL, 
CONSUMER 
AND THE 
RECENT 
TRENDS 

1. Media imperialism  
2. Globalisation and Local culture- Issues 

and Perspectives, threat to regional and 
local identities, Impact of global culture 
and its relevance in media and gender 

3. Consumer culture and media in the era 
of globalisation.  

4. Digital Media culture: Recent trends 
and challenges  

5. Media and Globalisation: Global 
economic flows, global cultural flows, 
homogenization & fragmentation, 
glocalization, creolization, globalization 
& power. 

 

(12) 
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Revised Syllabus of Courses of B.Com. (Accounting and Finance) 
Programme at Semester I  

with Effect from the Academic Year 2016-2017 

Skill Enhancement Courses (SEC) 
 

5. Foundation Course -I  
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Overview of Indian Society 05 

2 Concept of Disparity‐ 1 10 

3 Concept of Disparity‐2 10 

4 The Indian Constitution 10 

5 Significant Aspects of Political Processes 10 

Total 45 
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Sr. No. Modules / Units 

1 Overview of Indian Society 
 Understand the multi-cultural diversity of Indian society through its demographic 

composition: population distribution according to religion, caste, and gender; 
Appreciate the concept of linguistic diversity in relation to the Indian situation; 
Understand regional variations according to rural, urban and tribal characteristics; 
Understanding the concept of diversity as difference 

2 Concept of Disparity‐ 1 
 Understand the concept of disparity as arising out of stratification and inequality; 

Explore the disparities arising out of gender with special reference to violence 
against women, female foeticide (declining sex ratio), and portrayal of women in 
media;Appreciate the inequalities faced by people with disabilities and 
understand the issues of people with physical and mental disabilities 

3 Concept of Disparity‐2 
 Examine inequalities manifested due to the caste system and inter-group conflicts 

arising thereof; Understand inter-group conflicts arising out of communalism; 
Examine the causes and effects of conflicts arising out of regionalism and linguistic 
differences 

4 The Indian Constitution 
 Philosophy of the Constitution as set out in the Preamble; The structure of the 

Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the 
Indian Citizen; tolerance, peace and communal harmony as crucial values in 
strengthening the social fabric of Indian society; Basic features of the Constitution 

5 Significant Aspects of Political Processes 
 The party system in Indian politics; Local self-government in urban and rural areas; 

the 73rd and 74th Amendments and their implications for inclusive politics; Role 
and significance of women in politics 
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Revised Syllabus of Courses of B.Com. (Accounting and Finance) 
Programme at Semester II 

with Effect from the Academic Year 2016-2017 

Skill Enhancement Courses (SEC) 
 

5. Foundation Course – II 
 

Modules at a Glance 

 
Sr. 
No. Modules No. of 

Lectures 

1 Globalisation and Indian Society 07 

2 Human Rights 10 

3 Ecology 10 

4 Understanding Stress and Conflict 10 

5 Managing Stress and Conflict in Contemporary Society 08 

Total 45 
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Sr. No Modules /Units 

1 Globalisation and Indian Society 

 

Understanding the concepts of liberalization, privatization and globalization;Growth 
of information technology and communication and its impact manifested in 
everyday life; Impact of globalization on industry: changes in employment and 
increasing migration; Changes in agrarian sector due to globalization; rise in 
corporate farming and increase in farmers’ suicides. 

2 Human Rights 

 
Concept of Human Rights; origin and evolution of the concept; The Universal 
Declaration of Human Rights;Human Rights constituents with special reference to 
Fundamental Rights stated in the Constitution 

3 Ecology 

 

Importance of Environment Studies in the current developmental context; 
Understanding concepts of Environment, Ecology and their interconnectedness; 
Environment as natural capital and connection to quality of human life; 
Environmental Degradation‐ causes and impact on human life;Sustainable 
development‐ concept and components; poverty and environment 

4 Understanding Stress and Conflict 

 

Causes of stress and conflict in individuals and society; Agents of socialization and 
the role played by them in developing the individual; Significance of values, ethics 
and prejudices in developing the individual; Stereotyping and prejudice as 
significant factors in causing conflicts in society. Aggression and violence as the 
public expression of conflict 

5 Managing Stress and Conflict in Contemporary Society 

 

Types of conflicts and use of coping mechanisms for managing individual stress; 
Maslow’s theory of self‐actualisation;Different methods of responding to conflicts in 
society; Conflict‐resolution and efforts towards building peace and harmony in 
society 
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Revised Syllabus of Courses of B.Com. (Accounting and Finance) 
Programme at Semester IV  

with Effect from the Academic Year 2017-2018 

2B. Skill Enhancement Courses (SEC) 
 

Foundation Course in Management  
(Introduction to Management) - IV  

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Introduction to Basic Management Concepts 05 

2 Planning 10 

3 Organising 10 

4 Staffing 10 

5 Directing and Controlling 10 

Total 45 
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Sr. No. Modules / Units 

1 Introduction to Basic Management Concepts 
 Introduction to Management, Definition of Management  

Nature of Management   
Objectives of Management   
Administration vs Management  
Levels of Management  
Principles of Management 

2 Planning 
 Definition and Importance of Planning  

Process of Planning  
Limitations of Planning  
Features of Sound Planning  
Features and process of decision making 

3 Organising 
 Definition, nature and significance   

Process of organisation  
Principles of organisation  
Formal and Informal organisation - features, advantages and disadvantages  
Centralisation and decentralisation – factors, merits and demerits  
Departmentation and Delegation 

4 Staffing 
 Meaning, Importance of Staffing  

Recruitment and its sources  
Selection procedure  
Distinction between Recruitment and Selection  
Employment tests and types of Interview 

5 Directing and Controlling 
 Meaning and Importance of directing  

Principles of Directing   
Leadership trails and Styles  
Motivation – Importance and Factors  
Co-ordination – Meaning, features and Importance  
Meaning and steps in controlling  
Essentials of a good control system 
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